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In Sticky Marketing Grant Leboff argued that the old marketing system of shouting 
messages at people was finished, replaced by providing value around your product or 
service: brands needed to become sticky. 

This follow-on from Sticky Marketing, Stickier Marketing, remains a complete guide to 
producing effective marketing communications in a world where consumers have been 
empowered by digital technology. We are now living through a communication  
revolution. We are a generation witnessing some of the biggest changes in society 
since the industrial revolution. Businesses have to react or they are at risk of being left 
behind.

This book introduces companies to new thinking such as why ‘Return On Engagement’ 
comes before ‘Return On Investment’ and how to differentiate your business in an 
‘experience economy’ where USPs are no longer valid. Updated throughout, this book 
includes brand new chapters on content marketing, getting your material ‘found’  
online and mobile marketing.

Grant Leboff is one of the UK’s leading sales and marketing experts. He is the CEO of 
Sticky Marketing Club Ltd, a consultancy which advises clients on sales and  
marketing strategies in order to thrive in a digital world. He is also a founding  
partner of The Sticky Communication Agency, a digital marketing company  
specializing in content creation and distribution as well as social media. A regular 
speaker at conferences around the world, he additionally contributes to many  
business magazines and newspapers. Grant is also the author of the best-selling book 
Sales Therapy, published by Wiley.
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